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Wellness Learning Lab
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Sorgiva Wellness
Learning Lab App
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There is an existing website BUT there isn’t the
capability of managing appointments

Seamless User Experience

To bring larger foot traffic to SORGIVA

WHY AN APP?
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Interviewing FUA-AUF students
Design
Accessibility

Students previously visited spas said
it was easier to navigate an app

Personal experience on website

FIELD RESEARCH
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Target Audience



American University of Florence | Fall 2024

USER PERSONAS
FUA-AUF student

Goals are to have a work life
balance and the spa would help

Wants to be able to have an easy
way to access appointments

6



American University of Florence | Fall 2024

USER PERSONAS
FUA-AUF visitor

Goals are to decompress and
enjoy the little things

Wants to be able to have an easy
way to access appointments
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NEEDS AND GOALS

1

2

3

Target users need to be able to change appointments with ease and
stress free

Straight forward ways to access appointments and products

Relaxing colors and fonts since this is a relaxation journey which
drives the application design
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User Benefits



APPLICATION FEATURES

Me vs. Them
Clean and simple compared to competitors

Appointment, Product, and Confirmed Appointments in one area
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APPLICATION FEATURES

Meeting the consumer demand
Expressed feelings on not wanting to talk to people to make an
appointment

To be able to edit times and appointments at a touch

Having an explanation of certain treatments before booking
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Final Mockup &
Design Choices



DESIGN CHOICES

Colors
Light Green, Cream, Purple-Blue

Fonts
SORGIVA branding
Calming

Photo
Break up the buttons and text

Home Screen
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DESIGN CHOICES

Scroll
See options
Time it takes

Click on Appointment
Description 
Calendar availability
Photo of potential appointment

Book Appointments
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DESIGN CHOICES

Easy access to edit appointment
Back to calendar

MyAppointments
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DESIGN CHOICES

Access from home page
Able to see reviews on Treatments and Products

Shop Products and Reviews
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micro interactions!
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Problem Solving



EXPECTED RESULTS

Will drive foot traffic up
Customers have the chance to change and see at a touch of a
fingertip
Relaxing way to book appointments
Target audience was reached with color and simplicity

Easy for Customers!
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EXPECTED RESULTS

Testers believe it to be
Fast
Easy

Implemented smaller buttons and icons
More Photos
All fit in with target audience

Initial Feedback
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By: Kristina Biundo

THANK YOU
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